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REALTOR.com® Marketing System

Reaching more potential
buyers for your home
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® Most Agents Only Market “TO” Home Sellers -
| Market “FOR” Home Sellers, “TO” Buyers

e Most Agents merely “POST” your listing -
| “HOST” your home to the largest audience of
home buyers online

I make sure your home receives the exposure it
deserves with powerful REALTOR.com® marketing



The Importance of Online Marketing

e Home buyers use the Internet to search for a
home more than any other media.

e Home buyers say the two most important
features are photos and detailed descriptions.

e Buyers are nearly 5 times more likely to find the
home they purchase online rather than in the
newspaper.™

Source: 2005 National Association of REALTORS® Profile of Home Buyers and Sellers



Why 1 I\/Iarkt My
Properties Online o T1%

Internet

More consumers are searching online




I will market your home on these sites:

‘ HEALTOHM’

Where the World Shops
real1oR for Real Estate Onlinel™

Wf;; msm - @ Netscape s el

WJUNO ENETZERO eXcite
jwon. (@) (© CompuServe

CHICAGO SUNTIMES Daily Herald



Buyers spend more time on REALTOR.com®
than any other real estate site on earth

" REALTOR.com®

| 0f time searching

*Media Metrix — based on reporting of the time online users spent during 2005 on REALTOR.com® and other comparable real estate listing
aggregation sites and excluding sites of franchisors/brokerages .
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More buyers searc
Total unique users per month
Yahoo! Real Estate [N 1 764,000
For Sale By Owner [ 1 619,000
RealEstate.com | 1050.000
LivingChoices.com 11,025,000
Homes.com [[RNSSSSREN 1,017,000
Zip Realty [""1909,000




How old u I| your hme

marketed?

Comprehensive content
includes customized home

description, multiple photos,

and interactive consumer
contact opportunities which
enable me to provide your
home with the exposure it
deserves.
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Property Features



Other methods 1 will
employ to effectively
market your home online
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| am a Local Online Marketing
Specialist

Home buyers will see your home on
www.C21premiere.com and my
personal Web site at
www.DurangoNewHomes.com



http://www.C21premiere.com
http://www.DurangoNewHomes.com

i Lol . : li -

I will Sho

wcase Your Home on

) -:l""{ 1

REALTOR.com® =

RRALITE

Home Firanse Mowing | Home & Garden

When you select me to S S o

= Fepail Goupliy Maskep e

T HOLLISTER i
» Ay Towm, NY B13523 1Bpd)Z Bath

market your home, | will

- LS D [ 25 1,785 Eq. Fr

ensure that your home is S v
marketed on REALTOR.com®, ) -

= f—;;u:'flw Requcit & Shing

and thus open the door to =T e

ez AL 1 al & Fhiosos BRI @ Sed g SEATORE

millions of online buyers
actively looking to purchase.

Elegant French Doors Open to Glamorous Surroundi

Benefits:

Properly Fealures

« | will add what consumers
want most - photos

e | will craft a powerful
custom property description

e Buyers can inquire about
your home 24/7 via emaiil,
phone or fax



Featurmg Your Home Flrst

There are a limited number of Featured Homes™ positions available in your market. That

Is why | have secured space to ensure that your home gets top local billing on the #1
real estate site — REALTOR.com®~

REALTOR.com
Featured Homes are seen 500%0 :D

*x REALTOS
more Often’ On average! Rentaks Home Finamce Moving Home H Garden
Featured Homes™ ensures that your ’ 3112 properties to match your criteria
home is seen before most of the other PERHIEC TS M S B e e AN YNGR AR
homes in your neighborhood and links Bsaod
buyers directly to your property’s e Sort results by:  ® Phoios ( Feahured Tours
details. e
Property types
H - ET:;‘-'“;"J;:L"”" ¥ Single Family Hame I~ MEdMinhia Home
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* Media Metrix — reporting the average number of unique visitorsto the site each
month of 2005

** Based on Homestore, Inc.’ sinternal analysis for October 2005-January 20086,
average measure of property showings with Featured Homes versus
property showings for non-Showcase Listings
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Featurmg Your Communlty on
REALTOR.com®

I hold one of a select few Featured Community positions to Feature Your Community on
the #1 Real Estate Site™

Benefits:

« | will connect your community to the B ooy e s i
largest audience of home buyers PRSI 30 ot £ e o s
online. e =
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e | promote your community's lifestyle —
to buyers searching in the community
and also neighboring communities.
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» My investment to bring more
awareness and demand for your
community sets my marketing apart.
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My investment in Featured Communlty on the #1 real estate site* helps

ensure that you are represented by one of America’s preeminent real
estate marketers online.




Tracking Traffic
to Your Home

I will show you how often

your home was ‘“shown” on the
real estate site where more
potential buyers go to find a
home.
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My Online Marketing Pledge

e | will feature your home on the #1 real estate site™ so it can get as
much as 299% more exposure, on average**

e | will submit your property to multiple Web sites on the Internet
including REALTOR.com®, AOL and MSN

e | will include multiple photos in marketing your property online
because that is what buyers say they want most online

e Each online listing will include detailed information about your property
for buyers to view

e Each site that features your property will include multiple ways to
inquire about your property

e Inquiries about your property will be responded to in a timely manner

*Media Metrix — reporting the average number of unique visitorsto the site each month of
2005

** Compared with non-showcase listings (listings without multiple photos). Based on
REALTOR.com® internal analyss of Showcase Listing Detail Page Views per Listing vs.
Non-Showcase Listings Detail Page Views per Listing, for January 31, 2005.

*** 2005 National Association of REALTORS® Profile of Home Buyersand Sellers Ber ni e Gr i Watz



